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Our editorial director, Jon Namba, brings decades of experience in installation and training, and helps ensure 
that all editorial content is geared toward the installer/contractor and is relevant to their business. Jon works 
closely with our editor, Mike Chmielecki, a 12-year FCI veteran, to help shape FCI and make its content a 
must-read for floor covering installers and contractors. Jon outlines his vision later in this media planner on our 
planned content for 2014. 

 
FCI covers all types of flooring, from soft to hard surface, including carpet, vinyl/LVT, rubber, cork, bamboo, 

hardwood, laminate and ceramic tile, and we cover the most important topics facing installers and contractors 
today: moisture testing, underlayment systems, subfloor preparation and the many other issues they deal 
with daily. FCI also informs readers about new products and techniques designed to help them improve their 
efficiency, make more money and get more referrals.

 
More than just a print magazine, FCI has an updated and streamlined website that provides a more user-friendly 

and content-driven experience with improved SEO. The FCI digital editions continue to offer special features as 
a supplement to our print material, and our requested digital circulation is increasing each year. Industry-specific 
webinars, custom eNewsletters to your targeted audience and featured videos round out our offerings.

 
If you sell flooring installation products, FCI is the most important vehicle for you to get your message out to 

the installation industry. Contact us now to see how we can help you expand your brand’s reach.

Innovation.
Education.
Installation.
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**Publisher’s Own Data.
^ June 2013 Reader Profile Study

FCI is the MOST accessed and MOST useful Installation publication!

Print Circulation Includes Over-The-Counter 
Distribution via Distributor Network, 
and Direct Mail

FCI in print is circulated by direct mail and through a nation-
wide network of nearly 300 floor covering installation supply 
distributors who are qualified annually to distribute FCI to their 
installer customers. By reaching out through distributors, FCI 
reaches active installers when and where they buy installation 
related tools, materials and supplies.
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51%

Hardwood Floors: 16%^

TileLetter: 11%^

The Flooring Contractor: 9%^

ProInstaller: 1%^

Other: 12%^

FCI ’s combined monthly 
audience is more than 
50,000 between 
Print, Digital, Online 
and eNews



FCI targets an audience of professional installers, contractors, 
distributors and other flooring industry professionals through a 
variety of media: 

Print and Digital ............................ 11,000**

Distributor ..................................... 11,468**

School Distribution  ........................ 1,080**

TalkFloor ....................................... 16,000**

Pass-Along Readers .................... 1,7600**
(2.0 average)

Aug/Sept  2013  •  $17.00FCIInstaller
Floor Covering

Moisture 
Problems and solutions

installer’s tool box
CommerCial/residential Carpet

p. 22

dos and dont’s reVisited

GoinG Green:

and Grouts p. 15
tile Adhesives 

double Glue

Get more @ fcimaG.com
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**Publisher’s Own Data
^ June 2013 Reader Profile Study

Total Audience
50,548

fcimag.com is the MOST useful website in the installation industry!

FCIMAG.COM
50%

hardwoodfloorsmag.com: 18%^

tileletter.com: 12%^

proinstallermagazine.com: 3%^

other: 17%^



January/February 
Radiant Heating
Decorative Concrete

March/April 
Engineered Wood
Grouts & Mortars

May/June 
Moisture Control 
  & Testing
Installing Laminate

July
Underlayment Systems
Installer Case Studies

August/September 
Problems, Causes 
  & Cures
Woven Carpet

October/November 
Installing Cork & Bamboo
Subfloor Preparation

December 
Installing LVT
Installing Shower 
  Systems 

Print/Digital Edition Bonus Distribution

Surfaces – Las Vegas, NV 
Jan. 27-30

FCICA – St. Pete Beach, FL 
March 2-5

NWFA – Nashville, TN 
April 16-19

Coverings – Las Vegas, NV 
April 29- May 2

CFI 21st Annual Convention 
August 2014

FIANA 20th Annual 
Convention – New Orleans, LA 
Sept. 4-6

NAFCD/NBMDA 
Annual Convention – Dallas, TX 
Nov. 18-20 

Free Information Showcase to all 
½ page or larger advertisers

All advertisers get a free listing 
in the Must See eblast in April

Free “How To” video posted on 
FCImag.com for one month 
to all advertisers

All advertisers get a Deluxe listing 
for free in our FCI Buying Guide

Free Information Showcase 
to all ½ page or larger advertisers

All advertisers get a free 
Product Highlight ad on TalkFloor 
for one day

All Full Page advertisers get a free 
full-page spec sheet on the back 
of their ad

Special Advertising Opportunites
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2014 EDITORIAL CALENDAR

Ad Close: 12/12  I  Material Deadline: 12/18

Ad Close: 2/11  I  Material Deadline: 2/14

Ad Close: 4/17  I  Material Deadline: 4/22

Ad Close: 6/12  I  Material Deadline: 6/18

Ad Close: 7/17  I  Material Deadline: 7/23

Ad Close: 9/17  I  Material Deadline: 9/22

Ad Close: 11/14  I  Material Deadline: 11/19
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Digital Supplement: 
The Flooring 
Contractor

Digital Supplement: 
The Flooring 
Contractor

Digital Supplement: 
The Flooring 
Contractor

Digital Supplement: 
The Flooring 
Contractor



January/
February 

Radiant Heating: Acceptable types of flooring, types of adhesive, proper underlayment to minimize “R” value, 
types of patching compounds, and maintaining proper site conditions.

Decorative Concrete: While purchasing floor preparation equipment for their daily installations, many installers 
are finding decorative concrete another avenue of income. We give an overview of the segment.

I wanted to take a brief moment of your time to introduce myself. With my background in 
installing all types of flooring, I’ve joined FCI magazine to help keep the magazine informative 
and beneficial to readers and advertisers. Having someone heavily involved in the industry 
adds more depth to the magazine for readers. Engaged readers, in turn, add potential sales 
for advertisers. The staff at FCI hopes you will also see the value in this, and join us in our 
efforts to give the installation community the best educational and products information.

Each issue will have core topics but will also cover additional types of flooring, so be sure 
to discuss this with your advertising representative when you are choosing which months to 
advertise in. We will continue to grow our online presence as well.

Engineered Wood: Different types of engineered floors being introduced to the marketplace and installation 
techniques for floating, glue down, nail down, as well as the right tools and products.

Grouts & Mortars: Why different types of mortars and grouts do what they do, and the proper methods of using 
these products.

Moisture Control & Testing: The different types of moisture mitigation systems and what they do and don’t do, 
advancements that have been made for moisture testing, and the latest tools and methods.

Installing Laminate: The majority of installations are still done by professionals who need to understand the 
different types of systems, the importance for floor flatness, expansion/contraction, site conditions, transitions 
and the right tools.

Underlayment Systems: Should you use a patching compound and/or self-leveling product? How about a 
Portland-based product over a wood subfloor? Do you really need primer? We will cover the different self-
leveling products, installation tools and techniques.

Installer Case Studies: We go through the process of a real-life installation with installers, the challenges of 
doing things “by the book” and the decisions that have to be made to “make it happen,” start to finish.

Problems, Causes, & Cures: Top reasons for failure in all flooring categories, what the failures consist of, what 
caused the failure and corrective measures. Includes carpet, tile, hardwood, resilient and laminate.

Woven Carpet: Understanding the different types of weaves, where hot melt seams will work and won’t, and 
where hand sewing will be required.

Installing Cork: Cork is used as an underlayment as well as a floor; we’ll cover the uses of cork and installation 
methods.

Installing Bamboo: While not hardwood, bamboo in all its varieties is milled like hardwood. We’ll give you the 
latest information on installation, nail down, glue down, floating/click and moisture testing.

Installing LVT: Click, direct glue and edge bond products are out in the marketplace and we give installers a 
heads up to the different installation techniques and site condition requirements. 

Installing Shower Systems: Improperly waterproofing a shower is a major concern with potential structure 
damage. This article will cover proper methods and products for a successful installation.

March/April 

May/June 

July

August/
September 

October/
November 

December 

Greetings from Jon Namba, Editorial Director
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Editorial Reprints

Must See Products 

List Rentals

FCI ’s  2014 Buying Guide

If you would like a FREE, no obligation quote, please contact: 

Jill DeVries
248-244-1726
devriesj@bnpmedia.com

Submit 30 words and a photo to be eblasted out to 10,000 of our readers. 
Free to all advertisers in our March/April issue.

Contact a sales rep. for more information.

The most powerful, responsive list of flooring professionals is just a call away. 
Complement your advertising program and introduce new products by renting 
Floor Covering Installer’s exclusive subscriber list. 

Contact Kevin Collopy of InfoGroup 
kevin.collopy@infogroup.com 
402.836.6265

List your company with FCI Buying Guide in 2014 for quick access to a targeted 
audience of potential buyers in your industry. Your listing includes digital and now extra 
online exposure in our latest online Interactive Buyers Guide. This mobile friendly 
version adds new location and advanced search capabilities. In whatever format, we 
make it easier for buyers to find you and even easier for your company to stand-out. 
Brand your company with your logo; drive traffic to your site with clickable links, social 
media links and mobile tags. Or give them easy access to product info with Spec 
Sheets, Photos and Videos. Get listed today! 

For more information visit the online directory at http://buyingguide.fcimag.com 
or contact a sales rep.
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Ad Size Width Depth Width Depth
1 Page 7” 10” – –
2/3 Page 4 1/2” 10” 7” 6 2/3”
1/2 Page 3 3/8” 10” 7” 4 7/8”
1/2 Isl. 4 1/2” 7 1/2” – –
1/3 Page 2 1/8” 10” 7” 3 5/16”
1/3 Sq. 4 1/2” 4 7/8” – –
1/4 Page 3 3/8” 4 7/8” 7” 2 3/8”

Vertical Horizontal

Display Advertising Mechanical Specifications

Page Trim Size ......... .................................. ................................ 8” x 10.75”
(203.2mm x 273.05mm)

Live Matter ........... ................................. .......................................... 7” x 10”
(177.8mm x 254mm)

Page Bleed .............. ................................. ................................. 8.25” x 11”
(209.55mm x 279.4mm)

Spread Trim Size ..................... ................................. ............... 16” x 10.75”
(406.4mm x 273.05mm)

Spread Live Matter .................. ................................. ............ 15.5” x 10.25”
(393.7mm x 260.35mm)

Spread Gutter Bleed ............... .................................. ............... 16.25” x 11”
(412.75mm x 279.4mm)

Spread Full Bleed ......................... ................................. ............ 16.5” x 11”
(419.1mm x 279.4mm)

Acceptable Formats and Programs

Ads should be submitted electronically. Acceptable formats are Adobe InDesign CS5 (or 
less) Quark Xpress 8 (or less), Adobe Illustrator .EPS, Adobe Photoshop .EPS or .TIFF 
for Mac. All support files should be included (.EPS, .TIFF, etc.) along with font data if 
submitted in InDesign or Quark Xpress. All fonts should be converted to paths if submit-
ting an .EPS. Fonts and images need to be embedded if submitting a high-res PDF. All 
disks and files must be readable by a Mac computer. Images must be saved as a .TIFF, 
.EPS or Hi-Res .JPEG. Images must be 300 dpi or greater, and in CMYK, Grayscale, or 
Bitmap. Images can not be used if a LZW compression is applied. We cannot be held 
responsible for color variations if a color proof is not submitted.

Acceptable Disk Media

All ads should be submitted on CD, DVD or FTP site.
http://upload.bnpmedia.com/

Contact Jennifer Allen-Wise with any questions.
818-657-7199

Two-page spread
16” x 10”

(409mm x 254mm)

Full-page
7” x 10”

(178mm x 254mm)

2/3 horizontal
7” x 6.66”

(178mm x 169mm)

1/2 vertical
3.375” x 10”

(86mm x 254mm)

1/3 vertical
2.125” x 10”

(54mm x 254mm)

2/3 vertical
4.5” x 10”

(114mm x 254mm)

1/3 square
4.5” x 4.875”

(114mm x 124mm)

1/4  vertical
3.375” x 4.875”
(86mm x 124mm)

1/2 horizontal
7” x 4.875” 

(178mm x 124mm)

1/2 island
4.5” x 7.5”

(114mm x 191mm)

1 /3 horizontal
7” x 3.3125”

(178mm x 80mm)
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Home Page >>
GRAPHICAL DISPLAY  
ADVERTISING

1. LEADERBOARD 
(728 x 90 pixels)
  a. Rotating 1 of 4
  b. Run-of-site (R.O.S.)

2. MEDIUM RECTANGLE 
(300 x 250 pixels)
  a. R.O.S.
  b. Rotating 1 of 4

3. RECTANGLE 
 (2 ADJACENT SPOTS)  
(180 x 150 pixels)
  a. Home page only
  b. Rotation available

4. RICH MEDIA* 
(not shown)
  a. Expandable Leaderboard  
   (R.O.S.) Rotating 1 of 4
  b. Floating Ad 
   (home page only)
  c. Page Peel Ad  
   (home page only)
  d. Count down clock  

ADDITIoNAL ADVERTISING 
BASED oN PoSSIBILITIES

5. FEATURED PRODUCTS
  a. One on home page at any  
   given time
  b. Prioritized by Feature  
   Products then by date
  c. Shows product name,  
   teaser, and photo 

6. SUPPLIED VIDEOS
  a. Thumbnails
  b. R.O.S.
  c. Video Player  
   Sponsorship   
   (728x90 ad on video  
   player only) Exclusive 

7. PHOTO GALLERy (R.O.S.)

8.  CLASSIFIEDS  
  a. Three on home page at  
   any given time Includes  
   post date, category,  
   headline, co. name,  
   location, photo  
   and description 
   See page 10 for details

*Rich Media ads in current flash formats are not iPhone/iPad friendly. We will have a browser detection tag so if visitor comes from one of these devices we can either serve up a 
standard gif style ad or can serve up a custom html 5 animated version. Additional charge would apply for html 5 design.

www.fcimag.com offers a variety 
of online products to help brand 

your company, drive traffic 
to your website and deliver 

qualified sales leads.

1 5a

5c

3

4

8

2

7

6
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The TalkFloor eNewsletter provides you information to thrive in today’s fast-paced environment. TalkFloor is delivered each 
weekday morning to 16,000* flooring professionals. The TalkFloor eNewsletter features daily audio and video interviews from 
Dave Foster of FloorRadio, as well as breaking industry news, columns and more.  Become an industry leader by signing up to 
receive TalkFloor today at  www.talkfloor.com.
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Note: TalkFloor will not deploy on holidays or weekends.
*Publisher’s own data

Leaderboard
728 x 90 pixels

Skyscraper 
160 x 600 pixels

Half Skyscraper
160 x 300 pixels

Medium Rectangle 
240 x 200 pixels

Featured Product
• Product image & description or product demo video summary
• Link to product website

Added Value Bonus
• Sign up for one month in our TalkFloor eNewsletter and your ad 

will also feature on www.talkfloor.com for the same month!

Classifieds
• a highlight on TalkFloor once a week during that month. 
• 300 characters plus a graphic posted to TalkFloor.com for 30 days. 
• Get more exposure on additional BNP media websites.

Banner Ad                   
468 x 60 pixels

Ad within a feature   
240 x 200 pixels

Industry Innovator Sponsorship
• Become a premier sponsor by adding your company 

logo with a link that appears in every edition!
• Your logo in every edition of TalkFloor for three 

months, great branding!  AND when a viewer clicks 
on a news item, an ad will pop-up before entering the 
article.  (limit one pop-up per reader per day) Limit of 6 
positions available

Also Available:



Through a turnkey solution, our educational Webinars increase brand 
awareness and interest in your products while our dedicated team builds 
attendance and manages every detail surrounding the event.

WEBINAR BENEFITS
• Establish your brand as a thought-leader
• Receive qualified registration leads with demographics
• Engage a captive audience with Q&A sessions, polling and survey 

reporting
• Event promotions across our multiple platforms – print, online, 

newsletter, emails and social media

Lots of people can produce a webinar. But only Floor Covering Installer 
offers the expertise, audience, and tools to help your webinar succeed. 

Our industry leading webinars draw big numbers!
200 Attendees
400 Registrants
(Source: 2013 BNP Media Corporate Webinar Averages)

 “Webinars allowed us to grow our topline client base at an 
affordable investment. The setup, promotion and execution 

have been handled with professionalism that has exceeded our 
expectations.”

- Joe Crisara, Sales Coach at ContractorSelling.com

For webinar tips, samples and more information, 
contact your sales rep or visit: http://portfolio.bnpmedia.com/webinars.

Alex Bachrach
Group Publisher
201-291-9001 ext. 8615
BachrachA@bnpmedia.com

Jon Namba
Editorial Director
714-653-2130
jnambacfi@gmail.com

Mike Chmielecki
Editor 
603-791-0215
ChmieleckiM@bnpmedia.com

Matthew Spieler
Senior Editor
631-273-2796
SpielerM@bnpmedia.com

Danielle Clair
Assistant Editor
248-244-6452
ClairD@bnpmedia.com

Dave Foster
Editorial Director, TalkFloor
770-548-3014
davefoster@talkfloor.com

Keith Parry
National Sales Manager 
973-248-6097
ParryK@bnpmedia.com

Karrie Laughlin
West Coast Sales Manager
248-227-3584
LaughlinK@bnpmedia.com

Jennifer Allen-Wise
Production Manager
818-657-7199
Allen-WiseJ@bnpmedia.com

WeBInARS

www.fcimag.com 
www.bnpmedia.com

Content Marketing Serves
Orangetap marketing services equips your brand with the marketing, 
editorial and publishing resources of BNP Media to help capture the 
attention of your customers. From content development to media design 
and publishing services… we’ve got you covered.

To learn more about our services or to quote out a project, please contact 
our content marketing strategies team: 

Kim Paulson
Content Marketing Planner
paulsonk@bnpmedia.com

248-225-9177

Making the Complex Clear
Your industry-focused market research partner — providing clear 
insights to complex business questions focused on:  
• Brand positioning • Marketing effectiveness 
• New product development  • Customer experience evaluations

Capturing feedback via quantitative surveys (online, phone, mail or 
in-person) OR qualitative experiences (one-on-ones, focus groups, 
or bulletin boards); we present results that are easily understood, 
insightful and actionable.

GET STARTED NOW.  
Contact Beth Surowiec at (248) 786-1619 or surowiecb@

clearseasresearch.com. www.clearseasresearch.com
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Contact Information
BNP Media
2401 W. Big Beaver Rd. 
Suite 700 
Troy, MI 48084 

Our Mission:
Helping People 
Succeed in Business 
by Giving Them 
Superior Information


